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The Analysis on the Differences of Visitors’ Post-purchase Behaviors on the Basis of Business Ethics

Xiao Guirong / Liang Yue / Zhang Jinwei
(School of Business Management, Dalian University of Technology, Dalian 116024, China)

Abstract: Based on the relevant theories and empirical studies on the business ethics and consumers’ behaviors, this paper looks into
the relationship between tourism business ethical behaviors and visitors” post-purchase reactions.The theoretical and managerial conclusions
are: business ethical behaviors towards all its stakeholders have a positive influence on visitors’ satisfactory degree, and those towards its
employees, customers and the society have a positive influence on visitors’ loyalty, and only those towards customers have a negative influ-

ence on visitors’ informal complaints. In addition, visitors’ satisfactory degree, loyalty and informal complaints can influence one another. The

author wishes to provide useful guidance for tourism management and all the other service companies to attract consumers.
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